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Domestic sales

The trend series for total domestic wine sales decreased by
0.4 per cent between October and November 1994,
following a 0.5 per cent decrease between September and
October 1994, This is now the fifth month of trend decline
and confirms the turning point in June 1994 following a
five month pericd of growth,

The rate of decline in the wine salcs wrend serics is
slowing. A 7 per cent increase in the seasonally adjusted
estimate for domestic wine sales in December 1994, will
see the trend revised to show the series flattening out. The
average monthly movement regardless of sign in this
series is 7 per cent. Readers are reminded that recent
trend estimates are provisional and could change when
data for future months become available.

In original terms, there were 31.2 million litres of wine
sold domestically during November 1994, a 13.4 per cent
increase on October 1994 as sales build up before
Christmas. However, November 1994 sales are down by
5.2 per cent on November 1993. Most of this decrease can

1991 19892 1983 1994

be attributed to lower sales in the table and sparkling wine
types.

Exports

A total of 12_3 million litres of wine valued at $42.1 million
was exported from Australia in October 1994, This is 12.7
per cent less in terms of volume than the record month of
September 1994 and 9.2 per cent Jess than October 1993,

In the four months to October 1994, Australia exported 48.4
million litres of wine, 7.8 per cent or 4.1 million litres less
than for the same period to October 1993. However, the
value of these exports incrcased by 5.0 per cent to $157.8
million.

The decline in the volume of wine exported for the four
months to October 1994 relative 10 the same period in 1993
is spread across all wine types and across most export
regions. Europe and the CIS is the only region 1o record an
increase, a marginal onc of 0.7 per cent. All other regions
recorded a decrease in export volume ranging from 12.0 per
cent in North America to 29.9 per cent in Northeast Asia.

INQUIRIES

» for further information about statistics in this publication and the availability of related

unpublished statistics, contact Peter Carmalt on Adelaide (08) 237 7626 or any ABS State Office.
* jor information about other ABS statistics and services please refer to the back page of this

publication.




SUMMARY OF FINDINGS (continued)

Impuorts
Australia imported 1.2 million litres of wine in October 1994 at a cost of $5.7 million. 'this

is the highest monthly volume of wine imports since December 1991,

For the four months 1o Qctober 1994, Australia imported 3.7 million litres of wine, 17.2 per
cent more than for the same period in 1993, These imperts cost $17.7 million, a rise of 1.7
per cent when compared with the same period in 1993,

A comparison of domestic wine sales (original data) for the five months ended
November 1993 and 1994 follows. Care should be exercised when interpreting year-
to-date figures as mcasures of trend growth becamse year-to-date figores do not
accurately reflect changes in trend sales, See paragraph 12 in Explanatory Notes.

3 monthy ended November Percentage
Wine ivpe 1903 1994 clange
Q0L :(}{)UL
Table

White - botties 1 Jitre and under 20,659 22,505 2.9
White - other comainers 4 BRO 57,508 -i1.2
Total 85,545 86,103 -6.4
Red - bottles 1 litre and under 12,752 13,787 &1
Red - other containers 14620 16.3606 11.5
Total 27,372 30,003 0.9
Rose - botties { litre and under 257 252 -1.9
Rose - other containers 2,041 1,871 -8.3
Total 2,298 2,123 -7.0
Tutal table wine 115,215 112319 «2.5
Fortified 11879 12,239 22

Sparkling
Boule fermented 12,237 11,648 -4.8
Bulk fermented 1.920 1,961 2.1
Total sparkling wine 14,157 13,609 -3.9
Other 3,316 2,092 48

TOTAL WINE SALES 144,667 141,159 -24

For the five months cnded November 1994, domestic sales of Australian wine by
winemakers were lower (by 2.4%) on the corresponding period in 1993,
The following highlight major movements within the various wine types:

«  White table wine sales were down by 6.4 per cenl, with an increase in sales of bottled
wine of 8.9 per cenl more thun oflset by a decreuse in wine sold in other conlainers (-

11.2%).

« Red table wine sales were up by 9.9 per cent, with an increase in both sales of botlled
wine of 8.1 per cent and red wine sold in other containers 11.5%.

« Sparkling wine sales were down by 4.8 per cent.

« Sales of fortified wine increased by 2.2 per cent,



TABLE 1. DOMESTIC SALES OF AUSTRALIAN WINE AND BRANDY BY WINEMAKERS

Wine type Total wine
Spark- Carbon-  Flavoured Seasoralty Trend

Period Table  Fortified fing ated fa)  Vermouth Original adjusted estimate  Brandy(b)

(*000 fitres) (*000L o)
1991-92 246,704 29,841 30,153 3,751 2,921 1,410 314,830 - . 1,380
1992-93 246,308 2R, 420 2997 3,256 2,845 1,281 312,081 . . 1,312
1993-94 254741 27026 30,543 3.525 2,426 1,258 319,519 - . 1,301
1693-04—
September 18283 2132 1.749 255 204 102 22,724 23,030 26,745 87
October 22814 1.772 3339 253 181 139 25496 27,466 26202 87
November 25291 2.526 4,227 375 312 128 32,857 20854 25677 132
December 27,119 2,755 6,410 509 251 154 37,108 25957 25,270 154
Fanuary 10,926 1,154 1,197 153 n.p. np. 13.652 20,937 25,198 72
February 18,836 1,568 1,968 228 n.p. np. 22,754 27.439 25,600 76
March 19,416 1,965 1,720 217 136 1) 23,565 26.293 26,165 93
Aprit 21,417 2,659 1,725 208 188 660 26,323 27,260 26,628 108
May 19,214 2,354 1,674 278 179 84 23,779 26.034 27016 a3
June 22,604 2,592 1,693 355 206 105 27,549 29,551 127,101 86
J904.05—
Iuly 24,403 2,714 2,031 246 95 70 29,660 26175 26,918 Y4
August 19,122 2,294 1,495 185 188 72 23,356 23,401 £26,751 97
September 23,500 2416 2,968 342 176 4 20,492 29,795 126,628 a8
CGetober 21,445 2,010 3,385 326 212 104 27,488 26,549 26,493 n.y.a.
November 23.848 2,799 3,729 441 235 110 31,162 25,488 26,385 n.y.a.
1993-94—
July 1o Novemnber 115,218 11,979 14,158 1,516 1,243 557 144,067 - w 622
[994-95—
Tuly to November 112,318 12,230 13,6004 1,540 1,008 440 141,158 . " n.y.a.

(a) Includes wine cocktails, marsala, aperitif and tonic wines. (b) Quantities on which excise duty was paid.

TARLE 2. DOMESTIC SALES OF AUSTRALIAN FORTIFIED AND SPARKILING WINE AND VERMOUTII BY

WINEMAKERS
(P00 litres)
Fortified wine e Sparkling wine{a}
Sherry Dessert wine Bottle Rkl
Medium Otiter fermen- fernien- Vermouth

Perind Dy (b) Sweet Port Muscat {c) tation tation Dry Sweet
1991-92 2,281 2938 7.173 15,923 1.438 128 25406 4,747 644 766
1992-93 2117 2,500 6.829 15,545 1,257 172 25252 4719 581 700
1993-94 1.889 2,318 6.133 15,383 1,180 i24 26,305 4,238 564 avd
1993-94—

Septermber 138 1584 524 1,189 89 9 1,421 328 50 52
October 166 161} 380 982 76 9 2,978 364 np. np.
November 170 218 568 1,443 116 11 3,676 551 65 63
December 159 234 553 1,683 111 14 5,718 692 n.p. np.
January 9% o9 304 599 47 6 1,038 154 n.p. n.p.
February 101 151 354 864 63 4] 1,650 318 np. n.p.
March 171 179 492 1,027 85 10 1,446 274 44 67
April 176 251 671 1434 114 8 1,430 294 31 35
May 159 185 476 1,425 100 1G 1,387 287 40 43
June 190 222 558 1,403 117 11 1,399 294 48 51
1994-95—

Taly 168 254 665 1,504 113 9 1,700 331 33 37
Angust 165 170 446 1,398 108 i1 1,186 310 34 B
September 152 206 538 1.397 109 14 2608 360 38 53
October 149 187 446 1,131 89 14 2818 470 np. n.p.
November 204 236 614 1,630 102 13 3.240 490 50 60
1993-04—

July to November 833 997 2,697 6,852 544 59 12,238 1,820 n.p. n.p.
199495

July to November 837 1,054 2,709 7,056 522 62 11,648 1,961 n.p. np.

(u) Spritzig table wines are included with table wine. (b} Includes semi-sweet and medium dry. {c) Includes madeira. tokay, white port.



TABLE 3. DPOMESTIC SALES OF AUSTRALIAN TABLE WINE BY CONTAINER TYPE
(’DOD Litres)

WHITE WINE NOT EXCLEIDING 1 DEGREE BAUM‘::?(a)

WHITE WINE EXCFEDING | DEGREE RAUMF(a)

Glass containers

{lass containers

1 titre ! litre
and Over Soft and Over Serft
Period wieer 1 litre pack(b) Brlk{c) Total wunder 1 litre pack(h) Bulk() Total
1991-92 40,730 1,627 122,410 0,600 171,403 2,725 203 15,721 80 18,729
1992-93 41,243 1,319 120,534 4,784 167,880 2850 203 15.405 0l 18,525
1993-94 45,025 1,146 117,172 5.145 168,488 3110 174 20,59 87 23,967
1093-04—
September 2,014 86 8,437 476 11,913 202 0.p. 1,376 n.p. 1,597
October 3,680 949 11,080 392 15.256 254 n.p. 1,926 . 2,196
Navember 4,358 94 11865 671 16,987 335 n.p. 2,169 n.p. 2,526
December 5,587 118 12,062 774 18.542 431 n.p. 2,204 B.p. 2,668
January 2,209 [ 4,949 377 7.664 150 n.p. 911 L. 1,074
February 3,685 n2 2,271 405 13,453 280 np. 1,523 n.p. 1.820
March 3,754 u2 9.670 480 13,995 187 12 1,138 3 1,339
April 3,708 24 9,658 250 13,709 279 n.p. 2,257 n.p. 2,557
May 3,210 B6 8,722 169 12,186 193 n.p. 1,680 n.p. 1,801
Tune 3,517 i3 10,161 209 13,990 217 19 1,769 4 2019
1904.95—
Tuly 3,505 82 10,110 204 14,308 22% np. 1674 . 1,919
August 3,670 73 7.511 198 11,452 05 12 1,344 B 1,569
September 4,221 24 9,839 327 14,481 259 np. 2,017 np. 2,300
QOctober 4,404 80 Q185 411 14,080 254 n.p. 1,508 np. 1,779
November 5,086 90 10,336 595 16,1407 278 il 1,812 9 2,148
1993-94—
July to November 19,296 493 52,678 Z.481 74,947 1,353 59 8.355 42 4,674
1004-05—
Tuly 1o November 21.280 427 46,981 1.734 70.428 1,218 59 8,355 42 2,074
For footnotes see end of table.
TABLE 3. DOMESTIC SALES OF AUSTRALIAN TABLE WINE BY CONTAINER TY PE - continued
(000 litres)
RED ROSE
Glass contuiners Glasy containers
1 litre I fitre
and Over Soft and Over Soft

Period - under I litre pack(b) Bulkfc) Total under 1 litre puackih) Bulkic) Total
1991-92 24,048 521 25.200 1,021 20,790 763 137 4,792 30 5,722
1992-93 25,268 464 28,677 542 35,051 np 118 4,107 ap. 4,852
1943-94 27,575 484 28,399 942 57,399 S7R n.p. 4,178 .. 4,888
1993-94—
September 1.896 30 2,364 17 4,407 46 np. 07 np. 365
October 2,096 29 2,643 107 4,875 52 . 424 . qHS
November 2,374 38 2,768 90 5.270 48 n.p. 449 np. S0
December 2,535 45 2,748 115 5,443 77 np. 371 np. 467
January 1.041 18 899 55 2,013 30 np. 139 np. 175
Fehroary 1,728 26 1,397 121 3,272 35 np. 246 o.p. 200
March 2,201 76 1416 57 3,749 42 np. 281 o.p. 333
April 2455 35 2,184 33 4,706 45 np. 384 n.p. 4458
May 2,204 44 2410 30 4,688 44 np 391 n.y. 445
Tane 2,600 47 3,391 59 0,157 45 n.p. 374 n.p. 434
190405 —
July 3,670 59 3,923 49 7,701 n. 9 409 n.p. 475
August 2,665 36 3,003 44 5,748 np. 8 307 n.p. 352
September 2,639 50 3448 125 6,263 46 np. 397 n.p. 456
October 2,226 61 2,829 S3 5,169 b} .. 356 n.p. 417
November 2.586 50 2,513 61 5211 63 .. 349 .. 423
1993-04—
July to November 12,753 192 13,955 473 27373 257 n.p. 1,988 n.p. 2,298
1904-05—
July to November 13,787 257 15,717 a3z 30,093 252 n.p. 1,819 n.p. 2,123

{a) 1 degree baumé = 18 grams of sugar per litre. (b) Soft pack containers include all collapsible packs, plastic or otherwise. {c) Bulk includes rigid con-
tainers {plastic, steel, wood), tankers and cans.
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TABLE 4. WINE AND BRANDY: IMPORTS CLEARED FOR HOME CONSUMPTION AND EXPORTS

OF AUSTRALIAN PRODUCE

Wine type Total wine Brandy

FPeriod Table Faortified Sparkling Other (uantity Value Cuantite Value

N THMIL "O0OOL "000L GONL 3000 OO, al B0

IMPORTS CLLEARED
1091-492 5190 160 2373 979 8,703 45,649 662 7.315
1992-93 4,710 10k 2,346 669 7,832 46,984 629 8,085
1993-04 4.404 152 2,301 1,484 8,341 47.637 634 8,243
1903-94—
August 4652 13 194 147 816 3,573 47 644
Sepitember 404 8 235 165 B11 4,744 il B8
October 350 ] 215 160 730 4,709 55 630
November 476 13 334 187 1,009 6,268 60 917
TDecember 342 ] 33 181 &33 5.687 11 1,306
January 182 25 118 Ri) 404 2,741 43 551
February 250 14 224 1] 549 28577 49 507
March 293 7 106 97 502 2,798 42 543
April 301 10 123 105 539 2317 H) 400
May 307 15 tis 95 532 2,995 47 348
June 582 24 115 125 B45 4,448 44 S50
1004-05—
Tuly 306 30 208 113 758 3,595 52 467
August 415 8 215 188 827 4,301 60 779
Septemnber 477 9 133 279 898 4,065 48 568
October 460 58 281 376 1,182 5,742 560 615
FU93-O4—
July w Gctober 1672 36 804 554 3126 17,406 208 2921
FO94-05—
Tuly te Oclober 1,754 115 838 956 3602 17,702 216 2,428
FEXPORTS (a)

1991-92 71,752 2,354 3,904 639 78679 243,520 74 961()
1992-93 05,468 1.85] 4,730 784 102,832 2u3,157 73 850
1693-94 r116,546 2873 5,035 803 125347 £306,306 36 524
199394
August 10,620 2R7 607 26 11.601 32,188 - 9
September 12,319 432 699 86 13,537 43,730 [} k1:]
October 11,952 441 524 319 13,530 38,475 4 24
November 7072 144 462 82 8,360 22,520 3 71
December 7,688 313 200 136 8.337 23,428 2 35
January 5871 K4 175 30 6,159 16,296 1 56
February rf,742 181 223 18 7.162 22,071 1 6
March 10,352 a1 245 33 10,720 31,620 7 128
April 9,807 302 365 3s 10,509 33,784 - 5
May 9,837 266 361 45 10,509 132,114 4 86
Tune 10,666 100 305 37 11,109 34,250 3 17
Foq-u5—
Tuly 9,962 435 304 32 r10,733 132,556 4 144
August r10,616 220 387 49 rl1.272 136,846 2 39
September 13,202 180 53 47 ri4,083 46,283 5 108
Qctober 10,994 366 011 26 12,296 42,069 4 62
1993-04.mm
July to October 47,910 1,392 2,700 478 52.480 150,225 14 119
1004-95—
July to October 44,774 1202 2,255 153 48,354 157,755 14 354

{a) Expotts may include sales made by exporters other than winemakers.



TABLE 5, EXPORTS OF AUSTRALIAN WINE BY COUNTRY OF DESTINATION, OCTOBER 1934

Wine type

Total wine

CountryfRegion Tahle Fortified Sparkling Other Queantity Value
(Litres) ($'000)
Fiji 67,018 1,148 14.607 - 82,773 320
New Zealand 1,564,041 15,923 183.328 10,929 1,774,221 4491
Papua New Guinca 27,555 1,266 4572 - 33,333 135
Total Oceania & Antarctica (a) 1,709 590 18,524 205,765 16,929 1,944,808 5101
Denmark 45,288 - - - 45,288 198
Finland 306,783 - 180 - 36963 137
Germany 98.023 1,665 133 9423 502
Ireland 438,945 L5 12,275 - 451,235 1,331
Netherlands 132,650 315 - 132,905 430
Norway 27,990 - - - 27990 111
Sweden 986,596 - 37,800 - 1,024,396 2,252
Switzerland 40,237 - 2,034 720 42.991 262
United Kingdom 4529330 149911 423324 3870 5,406 435 19.750
Totel Europe & the CIS (a) 6,659, 306 151,663 476,180 4,590 7,291,799 25,051
(Oman 15,760 - 225 - 15,985 21
United Arab Emirates 34,764 R0 3,825 39,389 T3
Total Middie East & North Africa (a) 65,724 860 4,050 - 7574 114
Indonesia 43,000 202 1,170 - 44,4G2 113
Singapore 133,827 1,080 22788 8,043 166,338 510
Thailand 94,081 225 4,185 ol 104,100 234
Total Southeast Asia (a) 295,300 1,687 33003 @672 339,662 978
Hong Kong 105,837 2,600 26,664 414 135,515 632
Japan 285011 23,754 126519 108 438,392 1.325
Republic of Korea 11,046 918 1.440 - 14,004 77
Total Northeast Asia (u} 405,464 31,007 57,623 522 594,616 2,161
(Canada 518,165 129,661 10,764 658,590 2.474
UsA 1,299,640 29,219 17.397 - 1,346,256 6,340
Total North America (u} 1,815,390 158,880 28,{61 2,005,431 8,421
Total Other Regions(h) 40,350 3,342 5,892 49,584 304
Total Alf Countries 16,994,184 365,903 04674 25,713 12,296,474 42,069
() Includes other countries as detailed in Austrelian Standard Classification of Cowntries for Social Statistics (1269.0). (b) Includes ship’s stotes.
TABLE £ : EXPORTS OF AUSTRALIAN WINE BY REGION
{*000 litres)
Oceania & Europe & Middle Southeast Northeast North Total all
Period Antarctica the CIS Eust Asia Asia America Other Regions
1991-92 7.509 50,824 855 1.601 3,450 14,153 288 78,679
1992-93 18,251 61.623 799 1,969 3,483 16,356 351 102,832
1993-94 24,955 73,256 943 12123 5,268 18,461 3 125,347
FO93.-94—
August 2471 7.220 &0 131 578 1,405 15 11,601
September 1,980 B016 111 1606 468 2,151 45 13,537
Octaber 3067 7,735 63 338 628 1,668 47 13.536
November 2,065 4.417 65 147 332 1,266 67 8,360
ecember 2,335 3821 49 248 on? 1,252 25 8,337
January 1.281 3728 56 &0 223 776 15 6,159
February 1,420 3.700 a5 149 309 1,405 26 7,163
March 1,652 6,944 67 188 365 1,477 26 10,720
April 2,547 5,930 89 r141 328 1,450 25 10,509
May 2,468 5,934 88 168 346 1,491 18 10,509
Tune 1,061 7,459 68 182 602 1,682 24 11,109
F994-95—
Tuly 2,140 6,038 S8 76 454 1,922 rl6 rl0,733
August 1,321 8,176 109 124 r172 rl,341 P r11,272
Seplember r2,185 19,931 37 ri45 291 r1,475 1% 114083
October 1,945 7,292 71 340 598 2.005 50 12,296
1903.-04—
July-October 10,125 31,233 366 820 2,156 7,002 118 52,480
1994-95—
July-October 7,591 31,436 304 684 1,512 6,743 113 48384
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EXPLANATORY NOTES

Introduction

The information shown in this publication for wine
sales is obtained directly from winemakers by means of a
mail collection. The brandy sales figures shown represent
quantities on which excise duty was paid, i.e. the guantity
of brandy rcleased for sale. Statistics relaling (o exporls
and import clearances are based on informalion provided
to the Australian Customs Service by importers, exporters
and their agents,

Scope and coverage

2. The information on wine is obtained [rom
winemaking enterprises with wine sales of 250,000 litres
or more in the previous financial year. These account lor
approximately 97 per cent of total wine sales.

3. "Fables 1-3 include all sales by winemakers (within
the scope of the caollection) with the exception of exports,
sales for ships’ stores, sales of imporied wine and brandy
and inter-winery sales, the last exclusion being necessary
to avoid duplication in the published figures. Figures
relating to foreign trade in wine and brandy are presented
in Table 4 to provide a basis for assessing Lhe overall
Australian wine market.

4. Imports cleared for home consumption comprisc
those goods enlered for home consumption, together with
goods clkared from Customs warehouses. Exports of
Australian produce arc defined as exports of goods,
materials or articles which have been produced,
manufactured or parilly manulactured in Australia.

5. Commencing with April 1992, the timing basis for
the compilation of merchandise exporls statistics has been
changed. The change involves compiling exports stalistics
on the basis of goods shipped in any period rather than the
basis of the documentation of goods shipped in that or
earlier periods. In the past only about half of shipments
were recorded in the month of shipment, the remainder
recorded in subsequent months, The effect of the change
is significant on monthly data but marginal on annual data,
For more information aboul the changed basis of
compilation refer to publication Foreign Trade Australia:
Merchandise Exports, April 1992, (5432.00)

6. All sales data are collected on an Austrajia-wide
basis only and State figures are therefore not available,
7. The wine content of products consisting ol a

mixture of wine and [ruit juice, commonly known as
‘coolers’, is included in the appropriate calegory of wine
from which it is made, which is generally table wine.
Whete a wine is categorised by container type (i.e. table
wine} the wine content of ‘coolers’ is included in the
‘bulk’ figure.

Seasonally adjusted and trend estimates

8. Seasonal adjustment is a means of removing the
estimated effects of normal seasonal variation from the
series so that the effects of other infiuences can be more
clearly recognised. Seasonal adjustment does not remove
from the series the effect of irregular influences (e.p.
abnormal weather and industrial disputes).

9. The smoothing of seasonally adjusted series 1o
create trend estimates is a means of reducing the impact of
the irregular component of the series. The trend estimates
of wine sales have been derived by applying a 13-term
Henderson weighted moving average to the seasonally
adiusted series.

10, While this smoothing technique cnables estimates
of trend 1o be produced for the latest month, it does result
in revisions to the estimales for the most recent months as
data {or subsequent months become available. Generally
subscquent revisions become smaller and after 3 months
huave a negligible impact on the series. There will also be
revisions as a result of revisions to the original series and
periodic reviews of scasonal faclors, The latest review, in
September 1993, revised seasonally adjusted and trend
monthly series back to July 1975.

11.  For further information, see A Guide to Interpreting
Time Series - Monitoring "Trends”, an Overview {1348.0)
or contact the Assistant Dircclor, T'ime Series Analysis on
(06) 252 6345,

12, Care should be exercised when interpreting year-to-
date [igures as measures of trend growth. Due to their
lemporai phase-shifting properties, year-to-date measures
are not always useful for detecting turning points in the
data. In particular, these measures are pot responsive to
more recent trend changes and can be indicative of more
historical growth patterns. A further deficiency is that
wilh cach additional month of data, the extent of
smoothing implicit in the year-to-date measure varies,
giving for each month a different form of trend estimate,
That is, the degree of smoothing after 3 months will be
different to that achieved with 10 months of data. It is
possible that the year-to-date measure will suggest results
that do not accord with the ABS trend estimate, which is a
much more timely indicator of recent ttend behaviour.

Related publications
13, Other ABS publications which may be of interest
include;

Manufacturing  Production, Australia, Food, Drink
Tobacco, Stock and Poultry Food (8359.0) - issued
guarterly, contains production statistics for wine based
mixed drinks (*coolers’).

Wine Production: Australia and States (8366.0) - includes
stocks of Australian wine and brandy held by winemakers.

14.  Current publications produced by the ABS are
listed in the Catalogue of Publications and Products
Australia (1101.0). The ABS also issues, on Tuesdays and
Fridays, a Publications Advice (1105.4) which lists
publications to be released in the next few days. The
Catalogue and Publications Advice are available from any
ARBS olfice.
Symbols and other usages
- nil or rounded to zero
n.p. not avajlable for separate publication (but
included in tolals wherc applicable)
i.y.a.  not yet available
1 figure or series revised since previous issue
.. not applicable
15. Where figures have been rounded, discrepancies may
occur between sums of the component items and totals.

TIM SKINNER

Acting Australian Statistician
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For more information ...

The ABS publishes a wide range of statistics and other information on Australia’'s
econcmic and social conditions. Details of what is available tn vanous publications
and other products can be found in the ABS Catalogue of Publications and Products
available at all ABS Offices (see below for contact details).

Information Consultancy Service

Information tailored to special needs of clients can be obtained from the Information
Consultancy Service available at ABS Offices {see information Inguiries below for
contact details).

National Dial-a-Statistic Line
0055 86 400

[Swmadyeam L pramism rale 25021 4 sers )

This number gives 24-hour access, 365 days a year for a range of statistics.

Electronic Data Services

A large range of data is available via on-line services. diskette, magnetic tape. tape
cartridge and CD ROM. For mere detalls about our electronic data services, comntact
any ABS Office (see below).

Bookshops and Subscriptions

There are over 400 titles of various publications availabte from ABS bookshaops in alf
ABS Offices (see below Bookshop Sales for contact details). The ABS aiso provides
a subscnption service through which nominated publications are provided by mail an
1 regular basis at ne additional cost ({telephone Publications Subscription Service tol
e ~n (008 02 0608 Australia wide).

Sales and Inquiries

Regional Offices Information inquiries Bookshop Saies
SYDNEY (02) 268 4811 268 4620
MELBOURNE (03) 815 7000 615 7829
BRISBANE (07) 222 6351 222 6350
PERTH {09) 360 5140 360 5307
ADELAIDE (08) 237 7100 237 7582
HOBART (002) 20 5800 20 5800
CANBERRA  (086) 207 0326 207 0326
DARWIN (089} 43 2111 43 2111
National Office
ACT (08) 252 6007 008 020 608
ABS Email Addresses

Keylink STAT.INFO/ABS

X.400 (C:AU A TELMEMO,O:ABS SN:INFQ,FN:STAT)

internet STAT.INFO@ABS. TELEMEMO.AU

Information Services, ABS, PO Box 10, Belconnen ACT 2616
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